
Faculty of Communication
Communication, one of the critical factors of the community 
life, became the driving force behind social change in 
parallel with information technology developments. The 
communication education is more significant because of the 
leading role of communication in information age. The aim 
of the faculty is to train educate qualified communication 
experts, with the well-educated academic staff, the studios 
and labs equipped with the latest technology and curriculum 
in accordance with the mission and vision of our university.

Our basic mission is educating communication 
professionals, who can comprehend the world they live in, 
who can watch the cases and circumstances interrogatively, 
analytically and critically is our basic mission. We care for 
a holistic education of communication which theory and 
practice complementing each other in order to fulfill this 
mission ideally.

Our vision is to educate qualified and intellectual 
professionals who are confident about the future and ready 
to take responsibility with a person-centered learning 
philosophy in communication education, high-tech labs and 
radio and TV studios, and well-educated academic staff.

Central, South and Çarşı Campuses located at the 
intersection of the transportation network in Uskudar 

Smart campus system with the technological 
infrastructure

Education with smart board system in the 
classrooms 

Guest house for female students with a 
capacity of 80 people, 200 meter walking distance to the 
main campus

Cooperation with many homes for female and 
male students

Library with Online Public Access Catalog (OPAC) 
system that can also be accessed via the internet 

e-library consisting of PC and IMAC open for free use 

Conference rooms equipped with the latest 
technology for up to 350 people

Multipurpose halls for smaller events and meetings

1.800 m2 canteens 
Cafeterias with indoor and outdoor areas offering food 
and beverage alternatives

2.500m2 laboratory 

Central Campus
Altunizade Mah. Haluk Türksoy Sk. No:14,
34662 Üsküdar / İstanbul / Türkiye

South Campus 
Altunizade Mh. Mahir İz Cd. No:23 34674 Üsküdar / İstanbul / Türkiye

Çarşı Campus 
Mimar Sinan Mh. Selman-ı Pak Cd. 34664 Üsküdar / İstanbul / Türkiye
Tel: +90 216 400 22 22    info@uskudar.edu.tr

www.uskudar.edu.tr/en

Turkey’s first thematic university in the 
field of Behavioral Health Sciences

uskudaruniversitesi uskudaruni

uskudaruniuskudaruniversitesi UU
.B

RS
.F

TS
.0

06
 

Re
vis

io
n 

N
o:

 0
 (0

2.
03

.2
01

6)

M
od

er
n 

an
d 

qu
al

if
ie

d 
pr

of
es

si
on

al
s 

eq
ui

pp
ed

 a
cc

or
di

ng
 t

o 
th

e 
ne

ed
s 

of
 t

he
 s

ec
to

r.
..

www.uskudar.edu.tr/en

Faculty
of 

Communication



ADVERTISING DESIGN AND COMMUNICATION
Advertising Design and Communication Department is constructed with the aim 
of training people needed in advanced industrial societies. The department which 
is formed by eligible academic staff provides a four-year bachelor degree shaped 
by the purpose of answering related sectors’ needs and the purpose of educating 
intellectual qualified.

The students graduated from the Advertising Design and Communication 
Department have the opportunity to be employed in sectors and fields such 
as advertisement, public relations, marketing, human resources, political 
communication etc. 

MEDIA AND COMMUNICATION SYSTEMS
Media and Communication Systems Department is based on an approach 
focusing on academic and scientific education. When compared with the other 
practice-oriented departments, Media and Communication Systems Department 
provides theoretical perspective rather than practice.

By the reason of focusing on academic and scientific point of view, Media and 
Communication Systems Department is formed with the purpose of educating 
academicians, researchers and scientists. In this regard, this department has a 
function to create a scientific basis for the other departments of faculty. On the 
other hand, with this characteristic of the program it has a task to be a framework 
to all other departments.

The students graduated from the department will gain solid academic 
background in field of communication sciences. Thus, they will be able to 
progress in academic field. Moreover, the students can be employed by all media 
sectors, public and private sectors, corporate communication, advertising and 
public relation sectors.

NEW MEDIA AND JOURNALISM 
Internet developing along with information technologies that have marked our 
era was the beginning of a new era for humanity. A wide range of structural 
and functional transformation processes have begun in communication and 
media fields with the Internet. The distinctions like between written press and 
audio-visual media, have disappeared thereby an integrated and intricate media 
structure has emerged. New Media and Journalism Department is constructed 
with the aim of educating qualified communication professionals in accordance 
with this new situation in communication and media industry.

The students graduated from the New Media and Journalism Department have 
the opportunity to work as social media specialist in all fields of media (such 
as newspapers, radio, television, online news platforms etc.), in corporate 
communication departments of public and private sector and also in advertising 
and public relations agencies .

PUBLIC RELATIONS
Along with the formation of modern society and the development of democratic 
system and free market economy, new methodologies and techniques became 
more crucial on behalf of representation in public space; such as public 
relations, publicity, public opinion, propaganda, advertisement. In parallel with 
the progress of democratic systems based on the principal of vote and stand 
for election, political agents tended towards public relations methodologies and 
techniques such as publicity, propaganda, and advertising in order to succeed 

in politics. On the other side, with the domination of free market economy, 
competition has started in professional life. Therefore, keys to success expand 
to publicity, advertisement, propaganda; accordingly public relations, and the 
importance of professionalization, became prominent. Hence, beginning from 
the 20th Century, it was inevitable to include public relations in communication 
education at universities. 

At this point, the field of public relations is a promising professional and 
scientific field within an interdisciplinary pattern. Public Relations department 
giving undergraduate education in Üsküdar University Communication Faculty 
aims to educate experts in public relations sector and qualified academics. 
Employment opportunities for graduates of Public Relations are extensive and 
varied. The students graduated from department have employment opportunities 
at all fields related to public relations and professional agencies of advertising. In 
addition, corporate communications sections of all agencies and organizations 
in the private and public status provide significant employment for graduates of 
the department.

RADIO, TELEVISION AND CINEMA
Since mass media became widespread, the communication field has evolved 
as a societal fact first and then a scientific phenomenon. The linkage between 
socio-economic transformation and communication technologies developments 
has formed mass communication as an industry which pervades all aspects of 
social life. Mass media became widespread and its influence was felt throughout 
society, concordantly professional learning has become even more important. 
Indeed, all kinds of messages and information produced or transformed by 
mass communication industry have great importance because they reach a large 
segment of society. 

Radio, Television and Cinema Department educate students as qualified 
members of the profession with an integrating academic and vocational 
curriculum prepared by taking into consideration both today and tomorrow, 
qualified academic staff, high-tech equipment, labs and radio and TV studios.

The students who graduated from Radio, Television and Cinema Department 
have employment opportunities at all fields related to media such as press, 
advertising, public relations, corporate communication, human resources, 
political communication besides radio, television and cinema sectors.

VISUAL COMMUNICATION DESIGN
Developments at digital communication technologies and rapidly spreading 
usage areas of multimedia communications make visual design more and more 
important. It is known that, besides verbal and written communication, visual 
communication is an important human communication form. The visuality has 
become a quite important factor within industrial and artistic context of mass 
communication with the developments at printing technologies. Nowadays 
in digital era in terms of communicational and artistic aspects, the visuality 
positioned in a much more crucial role. And it proves that including visual 
communication has such great importance for communication education.

Like the other departments, Visual Communication Design department has 
a system formed as first two years based on basic courses of social science 
formation, and the next two years concentrated on practical courses. The 
students can be employed by corporate communication departments of public 
and private sector, visual communication and design departments of advertising 
and public relations agencies, Internet media etc.

Behavioral Sciences-
Oriented New Approach in 
Communication Training 
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